SEMLER HEART APP

Earn Airline Miles By Walking

Dr. Semler’s team had previously created an app- pedometer which provided healthy advice, but
were looking for more effective ways of changing customers behavior and building a different
experience - through “rewarding” healthy behavior.

My role included a complete re-branding, or more precisely building the brand from the grounds
up - including identity and logo design; also the new app visual design, UX ,Ul ,prototyping,
desktop portal and landing page.

| worked tightly with the development team, discussing Ux and technical matters with them,
handing off design assets and style guides. After the launch | also did a mini QA and reported to
the team if there were any issues to be handled.

In accordance with the client’s marketing team | came up with proposal that would communicate
better the rewarding aspect and would serve the customer’s pinpointed need to acquire more
premium subscribers.



SEMLER HEART

App Landing Page - First Iteration

15" Retina iPad iPhone SE menu

Every step counts!

Every step gets You to a healthier, happier
and longer life! Track your steps right from
your Apple or Android device. Become a pro
member and earn air-miles while walking.
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Set Your Goal High

Stay active, build a balanced lifestyle.
Every day You can set a personal goal either
in Steps or in Semler Miles

With the Pro feature You earn one air-mile
with every 100 steps (1 Semler Mile) You take.

Set Your Goal High
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Set Your Goal High

Stay active, build a balonced lifestyle. HEALTH
Every day You can set a personal goal Just your two feet and
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WALK YOUR WAY TO HEALTH WALK YOUR WAY TO HEALTH

Just your two feet and a determination to ‘move it, move it!” =UeHIOU ton EEEE .and = dete_rmlnutlon =
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MEET DR. HERB SEMLER, M.D.
MEET DR. HERB SEMLER, M.D.

As a highly respected and internationally known Mayo Clinic
As a highly respected and internationally known Mayo Clinic trained cardiologist and inventor who holds trained cardiologist and inventor who holds multiple patents for
multiple patents for cardiovascular products, Dr. Semler has taught and practiced cardiology for more cardiovascular products, Dr. Semler has taught and practiced
than 50 years. He has decades of experience providing the highest level of cardiovascular care to cardiology for more than 50 years. He hos decades of experience
patients. Semler Heart strives to make a difference in your life by helping you reduce the risks of having providing the highest level of cardiovascular care to patient

a heart attack o stroke, the #1 cause of death in America among men and women by simply moving e e T o e e e
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SEMLER HEART

App Landing Page - Second Iteration

Become a Pro Member
and start earning airline miles

You can earn airline miles with Alaska Airline, United Airline, or American Airline
while walking with the Semler Heart app! One Semler Mile (2000 steps) rewards
you one airline mile, up to 100 airline miles per month.

In-App credentials

Already have an account ?

Enter Your In-App credentials to proceed
to registration

Name

Chandler Bing

Email
chandler@gmail.com

# Download on the Download on
s App Store Google Play

If you do not have an account, download our app and create an account for free.



ROOT STREAM

Product Website & Brand Identity

RootStream is a WebRTC and Docker Cloud Video Processing platform that abstracts all the
complexity and costs involved in developing streaming applications.
RootStream is an innovative product that did not have an analogue on the market so | spent some time
researching and exploring products in similar fields and discussing initial business goals with the team.
| proposed a landing page structure, wire-frames, information architecture and some copy-writing that
would allow the potential users to get a sense of what they can achieve with the product and how it can
benefit their business and balance their workload. Also prioritized CTA-s according to the customer’s
and business needs.
Working on this project also included creating the brand identity from the grounds up, and
delivering special animated illustrations (my Edge- Animate exports are used
on the actual website) to showcase the product benefits and its core characteristics.



ROOT STREAM

Product Website & Brand Identity
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WebRTC meets Docker

Cloud Video Processing
made easy

Sign Up for Free Demo

Create web apps with
super power computation capablities

Easily deploy your processing intensive applications to a scalable cloud and enable your
users to do much more in every web, mobile or desktop environment.



ROOT STREAM

Product Website & Brand Identity
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http://ddesseva.com/upload/2018/motion/rootstream/rootstream.mp4
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Product Website & Brand Identity
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USA TODAY

Web VR Project



USA TODAY

Web VR Project

PUT YOURSEL INSIDE THE THE STORY

The best of national, international and local news that you love, in ways you
may not have expected. Immerse yourself in the stories with the best of our full
360-degree and virtual reality experiences!

EXPERIENCE IN 4K EXPERIENCE IN 2K

READ
ARTICLE



http://ddesseva.com/upload/2018/web/webvr/webvr.mp4
https://dev.bg/%D0%BA%D0%B0%D0%BA%D0%B2%D0%BE-%D1%81%D0%B5-%D1%81%D0%BB%D1%83%D1%87%D0%B8-%D0%BF%D0%BE-%D0%B2%D1%80%D0%B5%D0%BC%D0%B5-%D0%BD%D0%B0-%D0%BF%D1%8A%D1%80%D0%B2%D0%B8%D1%8F-%D0%B2-%D1%81%D0%B2%D0%B5%D1%82/

USA TODAY

Web VR Project

Ways to Watch

FROM FULL HEADSETS TO 360° DESKTOP VIDEOS, THERE ARE
A VARIETY OF WAYS TO EXPERIENCE VR.

DESKTOP SMARTPHONE CARDBOARD HEADSETS




USA TODAY

Web VR Project
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http://ddesseva.com/upload/2018/web/webvr/webvr.mp4
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Landing Page



Al

Landing Page

Member of Al Group

MmeaA
cmaBa

MobunuuaT mu HoMmep
1Ile OCTaHe NI ChIIUAT?

= ,E[a, BCUYKM MOOWIHM HOMepa M Opyry yCroBUA
II0 OJOTOBOPMUTE Lile OCTaHaT HelIpOMEeHEeHMN.
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Web Ads Guidelines



Al

Web Ads Guidelines

N36epu cu caegBawus 6eg 2pasm
napmusop 6 skuBoma 1590 ! . A1
Baemu Samsung Galaxy S7 Adic.

cnecmu 1 meceuna makea

728 x90 px W12 px

N36epu cu W3bepu cu caegBawus
MN36epu cu caegBawus caegBawus napmuvop 8 jkuBoma
napmuuvop 6 ’kuBoma hapmHeop 3a no-gobpu pagecfopy,

8 skuBoma crzehaiu uzpu
3a no-gobpu pagzoBopu, snusun
cHuUMKU u uzpu Ba no-gobpu Galaxy 57

pazeobopu,
crHmMku u uzpu

300 x 250 px M lipx

Galaxy 57

SAMSUNG SAMSUNG

Galaxy S7 CGALAXY S5

kynu onaaiin

cnecmu 1 meceuna makca A1

300 x 600 px 18px M 160 x 600 px W12 px



COCA-COLA

Campaign Website Proposal



COCA-COLA

Campaign Website
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Pas
TASTE THE FEELING™

BbAU KATO POHAJIAO,
NPEBBHPHU CE B EJIBUC-
CMNEYENU DLC NAKETU
3A NNIOBUMATA CU UTPA WU
ABOHAMEHT 3A SPOTIFY!

Bcsika nyGnmkysaHa CHUMKa T HOCK Mo
10 ToukK. Cubepid 80 TOUKW K M3BepH
3a KOS Harpaga MCKall Aa Mrpaetul.




COCA-COLA

Campaign Website

HAMPABW CU CENOU
KATO ENIBUC,

#atmetimemusic




JOHNNIE WALKER

Blenderes’ Batch Website



JOHNNIE WALKER

Blenderes’ Batch Website

s X

JOHNNIE WALKER.
KEEP WALKING:

3AlMO3HAM CE C BAEHA MHOBALIMSITA
HA JOHNNIE WALKER - HOBATA AUMUTUPAHA CEPUST

BLENDERS’ BATCH

——

UMALLU A1 HABBPLLIEHH 18 FOAUHIN?

-

AA/




JOHNNIE WALKER

Blenderes’ Batch Website

BLENDERS’ 7)
BATCH. N°1. ¢ A
RED RYE FINISH

UAN KAK CKOYbT CPELJA BbPBEDHA

JOHNNIE WALKER RED RYE FINISH E INbPBHAT 6AEHA
OT CEPUSTA BLENDERS’ BATCH. BAbXHOBEH OT CMEAWTE
BKYCOBE HA AMEPHKAHCKOTO YHCKM, TOM E MAEAAHATA
KOMBIHALIFIA OT MTAOAOBH HOTKI i HEBEPOSTEH PBXKEH
3ABBPLUEK. JOHNNIE WALKER - TAKBB, KAKBBTO HHNKOMA HE
CH MO OMMATBAA!




JOHNNIE WALKER

Blenderes’ Batch Website

]

BLENDERS’ BATCH
EXPERIMENTS

MHOBATUBHUSIT JOHNNIE WALKER RED RYE FINISH MOXE AA CE KOHCYMVPA YACT,
HO MPATEXKABA W TTEPDEK THTE BKYCOBM KAYECTRA, 3A AA [TPUCHCTBA
B8 MHOXECTBO KOKTEVIAM.

OIMUTAUTE
BLENDERS’ BATCH
EXPERIMENT Ne1.

RED RYE FINISH MANHATTAN

OIMUTAUTE
BLENDERS’ BATCH
EXPERIMENT N22.

RED RYE FINISH MANHATTAN

BUXTE BUAEOTO

OINMUTAUTE
BLENDERS’ BATCH
EXPERIMENT N©3.

RED RYE FINISH MANHATTAN

BUXTE BUAEOTO



JOHNNIE WALKER

Blenderes’ Batch Mobile Website

¥
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JOHNNIE WALKER.

3

JOHNNIE WALKER.

KEEP WALKING:

e B A C T A B A

BLENDERS’ BATCH

AVIMUTHUPAHA CEPUS]
EKCIMEPUMEHTAAHU YUCKUTA,
CB3AAAEHU OT HALLIMTE

MAUCTOP - BAEHABO

BLENDERS’ ;/&
BATCH. N°1. ¢ A
RED RYE FINISH

NAN KAK CKOYBT CPELJA BBPEDBHA

JOHNNIE WALKER RED RYE FINISH E
[MTbPBUAT BAEHA OT CEPUSATA BLENDERS®
BATCH. BAbXHOBEH OT CMEAVITE BKYCOBE
HA AMEPVIKAHCKOTO YUCK, TOM E
MAEANHATA KOMBUMHALIVIS OT NMAOAOBK
HOTKVI k1 HEBEPOSITEH PB>KEH 3ABBPLLIEK.
JOHNNIE WALKER - TAKBB, KAKBBTO
HWKOIA HE CH1 'O OlMUTBAA!

BLENDED SCOTCH WHISKY

BLENDERS’ BATCH
KOKTEUAU

WMHOBATVIBHUAT JOHNNIE WALKER
RED RYE FINISH MOXXE AA CE
KOHCYMUWPA YACT, HO MNPUTE>XKABA
U MEPOEKTHUTE BKYCOBU
KAYECTBA, 3A AA MPUCBCTBA
B MHOXKECTBO KOKTEWIAM.




PEPSI

Campaign Website Proposal



PEPSI

Campaign Website Proposal

MPABMAA  WIPAM  LUAMIMMOH HA AEHA  HATPAA

- LOVE IT.
IVE IT.

- MO3HAM KAKBO LUE CE CAYYA
B WWAMIMMOHCKA AUTA 2017/2018
N TAEAA1 AOMAKUHCKI MAY HA
ANOBMIA CK OTBOP HA XINBO!

rj’k‘\
’l-;*
GEEF
CHAMPIONS N
LEAGUE, pepslL

PROUD PARTNER




BUSHMILLS

Campaign Website



BUSHMILLS

Campaign Website

OCTABM CAEAA

16 08

(aroo

Busymiws

FOTOB AW CK AA OCTABWLI HE3AAMHUMA CAEAA?

\/

s FOTOB AU CU AA OCTABWLL

_ S HE3AAMYUMA CAEAA?

NPEACTABAME TW KOAEKLWA OT 1608-TE HAR-AOBPW TATYMPOBKW HA 6-TE TOM TATY CTYAMA!
CBAAA NPUACKEHWETO 1608TATOOS OT PLAY STORE WAW APP STORE U B KOA E
HARTOAXOARLATA CAEAA 3A TEB.

£ Download on the F_-y



GOLDEN ROSE

Campaign Website



GOLDEN ROSE

Campaign website

B GOLDEN ROSE
HAYANO  WIPA  TMPABANA

R

‘,é?..fe. & 4f¢.(.‘.,¢!'?- ;N y
J St i A e
o

C GOLDEN ROSE

HATPAOW  TANEPWUA  MOBEAUTENA

HUE, OT GOLDEN ROSE, UICKAME A HATNPABUM
BALLIETO JTATO OLLE MO-LIBETHO N YCMUXHATO.
NMPEONIATAME BU EQHA OHMTAWH PA3XOOKA U3
HAKONKO NMPEKPACHW YXEHCKW CTAW.

B TAX CME CKPWUITKN [IBA OT TOMN NPOOAYKTUTE HK,
KOUTO BUE LLE TPABBA A OTKPUETE.

3HAEM, HYE HAMA KAKBO A SACTAHE MBEXXOY
EQHA YXEHA U HEMHWUTE NTIOBUMM MPOAYKTU 3A
rPUM U CETA E MOMEHTDBT OA MO OOKAXKETE.

Mepwog Ha urpata: xx. Xx.2017 r. MimeHata Ha nobepureniTe Lie 6baat obaseHn B
cekupA“Tobegurenn” Ha xx. Xx.2017 .

1208 HIGIOD

o 0%
0100 g0.102
TAaaXs THCXE

Yeupood lioH 19upopd lioM




DACIA SANDERO

Campaign Website



DACIA SANDERO

Campaign Website

@ CMucreruekempu  VisMucaesu ekcmpu Pasznegall Bcudku cvucenu U usMucheru ekempu mugk.

l\ckam HoBama

Dacia Sandero g uws.

BeposmHocmma ga me amakyBam gpakoHu, gokamo 3apeskgal u ga mpsabBa
ga u3Baguw Mey oM MPOHA U, 33 ga 2u cnpew: 0,00003%

3amoBa HoBama Dacia Sandero HsMa mpoH om MeyoBe.
1iMa HOBU ceganku u Manuuepuu.

Be3 usmMucneHu ekermpu. CMHo20 cMucheHu ekempu!

CMWNCAEHN EKCTPI >




ELITSA DESSEVA

A Pianist Website

This project included working on Identity, webdesign, Ux,Ui, Interaction animations. Starting
with interview and pinpointing client needs and goals and combining them with customer
needs. I've also created a sitemap, wireframes, desktop, mobile version and prototype.



ELITSA DESSEVA

Website

About Events Media Press Contact | En

FSeMM, Graz, February 2018

A
4
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First Prize -,
For Lied

Scroll

Elitsa Desseva

READ ARTICLE >




ELITSA DESSEVA

Website

Elitsa Desseva

Graz, February 2018

First Prize

For Lied

Elitsa Desseva 2019

Collaborative Pianist January 12

“Inthe fastwordwelveinwe need o nda W Koo Vo

most honest way to do so it comes from the
heart and goes tothe heart!”

ReadMore» GETTICKETS

Enfoy i performance by

i

Schubert-Hugo Wolf
HINALE L Wt 2013

Gatry>

Latest News

See the complete list

Schubert Competition FS&MM
Dortmund

Let’s talk?

Always happy to hear directly from you!

= Elitsa Desseva

READ ARTICLE >

Elitsa Desseva
Collaborative Pianist
Inthefastworidweive nwe nee 0
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Read More >

2019

January 12

7:30pm,
Wiener Konzerthaus Vienna

Austria Recital Nightfall

GETTICKETS

Enjoy this performance by

Mikhail Timashenko ¢
Elitsa Desseva

Schubert-Hugo Wolf
FINALE Licd Wettbwerb 2015

G

Latest News

See the complete ist

W

CONCERT a

Debut in Paris

Together with the world Ambassadors of
UNESCOin Paris.

Events Media Press Contact | En Elitsa Desseva

Elitsa Desseva

Collaborative Pianist

“In the fast world we live in we need
to find a way to remain human and to
cultivate the beauty around and in
us. The music is the most honest way
to do so: it comes from the heart and
goes to the heart!”

Passion and growth are two things that define Elitsa Desseva in all
her projects. Born in Sofia, Bulgaria in 1993, Elitsa Desseva is a
collaborative pianist. that made her operatic debut with Gretel in
Hdnsel und Gretel, and Amour in Orpheus and Eurydice in Grats,
Germany.

Nowadays, Elitsa is performing pieces like Lilt in Turandot at the
Opéra de Toulon and Micaéla in Carmen at the Grand Thédtre de
Genéve, which she will debut in the 2018-2019 season.

Elitsa's career all started under the tutelage of Mrs. Barbara Bickford,
she is awarded the New Upcoming Artist Award 2009 by the
Hemeroteca Nacional in Guatemala. A year before, she enrolled at
Universidad del Valle de Guatemala, where she majored in Music
and graduated as a Bachelor of Arts in 2012.

Interactions
Animations



https://www.dropbox.com/s/2wessc9hc0swnc4/microinteractions_preview.mp4?dl=0
https://www.dropbox.com/s/c71ymxi7f8ea1t5/hero_video_microinteractions.mp4?dl=0
https://www.dropbox.com/s/aycajqxsyiuazow/preview_hero_animation.mp4?dl=0



